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Applicant Name:

Jeanine Genauer

Job Title:

Principal, Chief Communicator

Email:

jgenauer@jprgroup.com

Phone:

973-980-0100 / 973-809-8832 (cell)

Company Website:

www.jprgroup.com
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Critical Details
Date of Completion:

03/2020 – 02/2021

Scope of Campaign

A strategic COVID-19 messaging and integrated communication campaign to save lives and promote well-being for
senior living providers, residents, and caregivers during the pandemic.

Name of Owner(s):

Jeanine Genauer, The JPR Group, LLC

Client:

Lynne Katzmann, Juniper Communities

Client Description:

A top provider of seniors housing with 1500 employees and 22 communities

Public Relations Firm

The JPR Group, LLC

Media Relations

Jeanine Genauer/The JPR Group, LLC

Video & Podcast Production

The JPR Group, LLC
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Summary of Campaign (500 words)
The JPR Group partnered with Juniper Communities, a top provider of seniors housing, to implement a strategic COVID-19 messaging and integrated
communication campaign to save lives and promote well-being for senior living providers, residents, and caregivers during the pandemic. The campaign was
industry wide as well as targeted to specific segments of the Seniors Housing & Senior Living industry to effectively reach key external and internal publics with
facts and accurate information during this public health emergency. The JPR Group positioned Juniper as a positive example for the industry and a leader in
addressing the safety of seniors housing during the pandemic.
Campaign Planning: To combat this crisis, The JPR Group implemented an integrated communications campaign to help contain the spread of the virus, save
lives, and protect the trust and reputation Juniper has built since it was founded 32 years ago. It was conducted from March 2020 through January 2021. The
scope of the messaging was nationwide with dedicated strategies and a specific focus on the residents, associates, and families for each Juniper Village.

Goals: To drive awareness of COVID-19 guidelines and safety measures to protect older adults and others with chronic conditions. To promote early COVID-19
testing among the senior population and ensure widespread vaccination for residents. To protect and secure the nationally recognized reputation of Juniper
Communities as a leader in quality, value, and innovation in long-term care.
Programming Strategy & Execution: External outreach and stakeholder engagement strategies were launched across multimedia platforms. Highlights include:
creating Apple podcasts for downloading and streaming; producing a video series with Juniper and industry experts called Voices on Aging for broadcast on
Juniper’s YouTube channel; producing a video on Staying Safe and Healthy in Senior Housing During the Pandemic, and publishing blogs communicating
critical information about the health crisis. Interviews were secured with Juniper experts to garner thought leadership in top-tier and industry publications. Media
placements were generated in print and broadcast outlets, and through social media exposure with key influencers. The team formulated media messaging and
press statements for both corporate announcements and for spokespersons at individual Juniper Villages. A proactive strategy was implemented early in the
campaign to facilitate and promote strategic partnerships and initiatives with healthcare experts and infectious disease testing services. In April, Juniper, LTC
and The JPR Group launched a new virtual programming portal designed specifically for senior living facilities to combat the serious health risks caused by
social isolation. The team entered a submission and won a Gold Award for Excellence in Technology for this innovative platform. Community relations were
conducted at the local level to promote positive initiatives at individual communities.

Evaluation: The positive impact of the campaign far exceeded its objectives, resulting in an extensive reach of over 2.1 billion earned impressions, covering
national and local print, and broadcast media. The campaign’s exposure and influence features top-tier media interview placements, and industry recognition
and awards. Highlights of the achieved results and measurements of success are attached and outlined on the following slides.
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Juniper Communities
Earned COVID -19 Media Impressions
Reach: 895+ million
Targeted media interviews/placements promoting
Juniper’s thought leadership in addressing COVID
safety in senior housing: 300+
(media spreadsheet attached)

Advertising Value Equivalent: $8,284,964
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Juniper Village Media Impressions
Reach: 2 billion plus
Media placements: 1,835+
Advertising Value Equivalent: $19 + million
(media spreadsheet attached)
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THOUGHT LEADERSHIP EXAMPLES
Interviews with Lynne S. Katzmann, Juniper Communities, CEO & Founder

Without Widespread Testing, Senior Living Communities
Are Covid-19 ‘Tinderboxes’

Cash, Breakfasts and Firings: An All-Out
Push to Vaccinate Wary Medical Workers

3 Covid-19 Predictions for Senior Housing: Occupancy,
Pandemic Duration, Industry Recovery

Juniper Communities Testing Residents and
Associates for COVID-19/Lynne Katzmann, Founder
and CEO, Juniper Communities

COVID-19 vaccine can’t come too soon for nursing
homes, but many questions remain

Senior Living Covid-19 Testing Innovations
Continue as Vaccines Roll Out

COVID-19 vaccination in nursing homes is a tale of bumpy logistics,
fear and uncertainty about the future

Frontline workers must be priority for
COVID-19 resources, groups say; Juniper
to test all residents, staff
How To Get Long-Term Care Workers To Take
The Covid-19 Vaccine

COVID testing program uses artificial intelligence
to maximize limited resources in senior living
6

Podcasts available on
Apple and other Podcast
Channels

Created and Produced Podcasts &
Videos to educate the public on COVID
health and safety concerns with Seniors
and Seniors Housing
VIDEO

Staying Safe, Healthy and Connected (video)
Voices on Aging (podcasts & video):
Episode 1: A high level approach to COVID-19 testing.
Dedicated YouTube Channel for
Voices on Aging

Episode 2: How seniors can stay connected and maintain
emotional health during the pandemic, especially those in
senior living communities.
Episode 3: Ways to Brighten Spirits for Senior Living
Residents and Their Families During the Pandemic. (in
production at the time of award entry)
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Supporting Initiatives and Partnerships
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Recognitions & Awards 2020

Other Innovator of the Year award
winners in the Senior Living track:

Silver: Juniper Communities, for its
work to secure 3,000 COVID-19
testing kits from Magnolia
Diagnostics in the pandemic’s early
days, piloting antibody testing and
creating staffing “bubbles” by
encouraging staff to live on-site
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